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Statement of Purpose

Introduction

A strong graphic identity is the cornerstone of effective
communication and recognition for any organization. It serves as the
visual language that distinguishes an organization across its print
materials, digital platforms, social media channels, and beyond.
More than just a logo, a graphic identity evokes immediate
recognition, reinforces key values, and fosters emotional connections

that often transcend words.

For the Cultural Alliance of York County, adopting a unified graphic
identity system is essential to building a cohesive organizational
culture. This unified approach strengthens brand equity by ensuring
that all communications—from event posters to online
campaigns—adhere to the same high standards of quality,
consistency, and professionalism. A consistent identity not only
enhances efficiency and cost-effectiveness but also fosters stronger
connections with staff, the local community, and the broader cultural

network CAYC serves.

Why Consistency Matters

The success of this logo and brand depends on consistent usage and
implementation. A unified brand identity ensures that every visual
representation of the Cultural Alliance of York County reflects its
mission, values, and vision. This begins with the internal team,
extends to all who use the branding, and ultimately influences how
external audiences perceive and engage with the organization. By
following the standards outlined in this guide, everyone involved

contributes to building a stronger and more recognizable brand.

Guidelines for Use

To maintain the integrity of the Cultural Alliance of York County’s

brand identity:
¢ Do not alter the logo or other graphic elements in any way.
e Use only the approved materials and templates provided.
¢ Follow the specifications outlined in this document to ensure

consistency across all mediums and applications.

Key Elements of the Visual Identity
The Cultural Alliance of York County’s brand style guide includes the
following foundational elements:
1.The Official Logos: Variations and their appropriate usage
guidelines.
2.Primary Color Palette: The core colors that represent the
organization and how to pair them.
3.Brand Assets: How to use the shapes that accent the Cultural
Alliance of York County’s brand.
4.Typography: The designated typefaces for print and digital
communications, ensuring readability and style.
5.Pairing with Partners: Recommendations for how to pair the

CAYC logo(s) with other organization’s logos.

How to Use This Guide

This guide serves as a comprehensive resource for ensuring all
materials representing the Cultural Alliance of York County are
aligned with its visual and messaging standards. Whether you are
designing an event banner, creating a social media post, or
developing a digital campaign, refer to this guide to maintain the

professionalism and integrity of the brand.

By working together to uphold these standards, we can ensure that
the Cultural Alliance of York County continues to stand out as a

vibrant and respected leader within the community.



Logo Usage Primary Vertical

The logo is the identifying symbol for official
communications, both internal and external.

It’s form can not be altered and may be
reproduced only in the variations shown in

this style guide. ””

Cultural Alliance
OF YORK COUNTY

Primary Logos

The two primary logo formats and color
combinations for the Cultural Alliance of Primary Horizontal
York County are represented to the right.

These two logos primarily should appear in
all black or all white. The alternate,

secondary versions are on the following Cu Itu ra I Al | ia nce
Poges T OF YORK COUNTY




Alternative Logos Historical Logos

Due to the supporting graphics included with
many of the Cultural Alliance of York County's
branded items, the need for alternative logos
should be minimal.

The following logos may be used in specific
contexts: | | | |
e Historical documents

e Materials representing the former brand, Cu |tura| Al Iia nce

such as for grants or legacy purposes

¢ Internal use

Whenever possible, the regional logo should be
used. The logo displaying only “Cultural
Alliance” has a broader focus and should be
reserved for cases where a more general

representation is necessary.

Cultural Alliance



Regional Logos

As the work of the Cultural Alliance of York
County has expanded over the years, some
initiatives now extend to Adams, Franklin,
and Fulton. These projects are managed
under the umbrella of the Cultural Alliance
of York County team or contractors.

Always ensure the correct logo aligns with

the specific county and context of the work.

Cultural Alliance
OF YORK COUNTY

Cultural Alliance
OF ADAMS COUNTY

Cultural Alliance
OF FRANKLIN & FULTON COUNTY



Logo & Slogan Primary Vertical

The Cultural Alliance of York County adopted
the slogan "Culture Happens Here” as a bold
and inclusive statement that reflects its
commitment to supporting the arts and

a unifying message across all branding, CUlturaI Al Iiance
communications, and events, reinforcing the OF YORK COU NTY

idea that York County is a thriving hub for

enriching the community. This tagline serves as

Culture Happens Here
cultural experiences. The phrase is broad

allowing for adaptability across various
programs and partnerships while maintaining a
strong sense of place.

In visual applications, the slogan should be Primary Horizontal
prominently displayed using the organization's
brand colors and typography, ensuring
consistency across digital and print materials.

Cultural Alliance
OF YORK COUNTY

Culture Happens Here

The slogan should never appear larger than the
Cultural Alliance of York County’s logo. It can be
black or any one of the brand colors. ” |

When used in messaging, it should evoke a
sense of excitement, accessibility, and
community engagement, inviting residents and
visitors alike to participate in the region’s
vibrant arts and cultural scene.



The Color Palette

Color plays a vital role in establishing brand identity. Consistent use of the color palette enhances brand cohesion while conveying specific
emotions and messages to your audience.

The Cultural Alliance of York County's color palette includes four primary colors and four secondary colors. Secondary colors are intended to
complement the primary palette. They can be used freely but should never serve as solid background colors or as dominant base colors.

Primary

HEX #231f20 HFFFFF #a41c38 #d1d3d4
RGB 35,31, 32 255, 255, 255 164, 28, 56 209, 211, 212
CMYK 0,0, 0, 100 0,0,0,0 24,100, 76, 18 0,0,0,20
Secondary

HEX #74b743 #2cace3 tteea524 #e7168c
RGB 116, 183, 67 44,172, 227 238, 165, 36 231, 22,140

CMYK 60, 5,100, 0 69, 14,0,0 5,39,98,0 2,98,1,0



The Cultural Alliance of York County’s color palette is designed to maintain a cohesive and professional aesthetic. Black and white
should always be used as background colors, providing a clean and versatile foundation for design elements. The four secondary
colors are intended to act as accents, adding vibrancy and interest when placed on black or white backgrounds. The maroon primary
color can be paired with the secondary colors in equal amounts, creating balanced and harmonious compositions. Consistent
adherence to these guidelines will ensure a polished and unified brand presentation.

When coloring brand asset shapes, ensure there is always an equal or greater
amount of black or white shapes compared to colorful shapes.

LIOMO®=%ZO
HLIOEO®

When arranging the shapes, avoid creating a repetitive “every other” pattern

between colorful and black/white elements. The color arrangement should
feel organic rather than rhythmic.




Using Brand Asset Shapes

When using the following brand assets shapes keep the following guidelines in mind:

1. Shapes must be a minimum of one inch in size.

2. Columns can be arranged in configurations of one, three, or five. After five the number of columns can increase by one.
3. Columns can be stacked with one full row of shapes at the bottom with staggered shapes above.

4. The shapes should always appear organic in flow, never patterned or rhythmic.

5. The arrangement should feel dynamic and spontaneous, reflecting a sense of free-flowing creativity.
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When using the following brand assets shapes with photos and type/titles keep the following guidelines in mind:

1. Shapes should never be placed beneath photos or text. Instead, integrate them into the design, as shown in Examples 2 and 3.

2. When used as an accent to typography, a minimum of three shapes should be present, as demonstrated in Example 2.

3. Shapes can function as one-, two-, three-, or four-sided borders for design elements. Examples 1 and 3 illustrate two-sided borders.

Example 1

QA “ricooer

CulturalAlliance

CULTURAL ALLIANCE OF YORK COUNTY
2024 IMPACT REPORT

i

FLIPPING THE SCRIPT

N CULTUR ®

Example 2

& CORPORATE
& INVESTORS

Sustainer $50,000+ Partner $1,200 - $2,999

Glatfelter Insurance Group Ace Distributing
Barley Snyder

Benefactor $25,000 - $34,999  Brewery Products Company

New Standard Corporation Bryan Tate Facebook Birthday
Fundraiser supporters

Patron $15,000 -$24,999 C.S. Davidson, Inc.

The Graham Foundation Collens-Wagner Agency, Inc.

M&T Bank The Farmers Fire Insurance Co.
The Financial Advisory Group

$7,500 - $14,999 Fulton Bank

Kinsley Foundation Hands of Grace Foundation

PeoplesBank, A Codorus Hayman Studios

Valley Company IREGC

PNC Bank Katherman, Briggs &

RKL Greenberg

UPMC Pinnacle Keller-Brown Insurance
Services

The York Water Company
Fund of YCCE McConkey Insurance &
Benefits

Members st Federal Credit
Union

Monarch Products Co., Inc.
North Chemical Group

PACE Resources, Inc./ Buchart
PA Skills & Charitable GIVing o, Inc/ Print-O-Stat, Inc.

Collector $5,000-$7,499
Giambalvo Family Foundation
McNees, Wallace & Nurick LLC
Menchey Music Service
Shipley Energy Company Ream Printing Company, Inc.
Rutters Children's Charities
WeliSpan Health Stock and Leader
Strathmeyer Landscape
Weaver Eye Associates

Strategic Advantage

Associate $3,000 - $4,999
Columbia Gas of PA & MD
Colony Packaging & Machine
FirstEnergy Foundation

Republic Services
Charitable Foundation

Example 3

$600 - $11
1447 Dental Associate
Adams Electric Coope
Inc.
Anstine and Sparler Le
Appell Center for the
Performing Arts
Children’s Dental Cent
York - Angela S. Lutz T
Crimson American Gril
David H. Dellinger, DV
Edris Oil Services.
High Company
Kleppers Security Sou
Military & Commercial
Fasteners, Corp.
Murphy & Dittenhafer
Architects
Owl Valley Appraisals
Kristan T. Winand Desi
Reisinger Poultry, Inc.
Sentry Fire Protection,
Three M Tool & Die
Corporation
Traditions Bank
Trusted Wealth Advisors, LLP
Wagman Corporate Community
Fund of YCCF
Jan P. Wolgamuth Sr CPA -
Nancy & Jan Wolgamuth

Vorors v ot57 2028
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Art Education is a Game Changer in
Early Learning: An B I I

For thirteen years, Antonio Briley has been quietly revolutionizing classrooms
with his unique approach to teaching. Recently, he partnered with Arts in
Education (AIE), a statewide program which embeds the arts as the foundation
for learning core curriculum. During his five-week residency at York Academy,
Antonio worked with nearly 200 students as a teaching artist.

Antonio engages students in experiential play, blending improvisation and
storytelling to spur their curiosity. He becomes characters like the King of
Gold, Banana Man, and Shark to stoke creativity and encourage them to find
joy in self-expression, and he uses puppetry to introduce free play and play
practice, where students are given space to experiment, leam, and explore
thelr creativity without the fear of failure.

“Play s learning and
weamng s o oo 4D A [S LEARNIN
explins.“One ofthe LLARI

best pieces of advice | AND

ING IS PLAY.”

received from a mentor ) -

was to envision a

classroom as a car. In traditional teaching, the teacher s the driver and the

student i the passenger In the modl we're moving towards, there's no

steering wheel; both teacher and student navigate together” Brown
serger

By the end of the residency, students not only developed new creative skills
tW. Erdos

but also gained confidence in taking creative risks and collaborating with
their classmates. Teachers saw their students in a new light, recognizing how
toni h helped them ply with their own abilities, iitrail

their environment, and each other.

Teaching Artists like Antonio flip the scrip every day as they transform
standard education into a world of curiosity, exploration, and growth. His story
is a testament to the impact of bringing arts into education and how, through
programs like AIE, ipport artists

fenzer
fon Fund of

Moyer
immert
issa C.

le
- S . dyanTate
William & Patty Zimmerman $600 - $1199 Ernie & Mary Shanaman
Family Fund of the YCCF Jared & Heather Boan Siegelman Family Fund
Associate $3,000- $4,999 Doug & Kristin Berman Judy Simpson
Chandra & Lou Appell Albert & Judith Blakey Fund of ~ Tiffani Spangler

YCeF Chris Velez
Rob & Katie Berkebile Tami Bowman Rick & Mary Anne Winkelman
Fred & Barrie Callahan Scott & Mary Ellen Bowman Charlie and Holly Wise
Dave & Tara Brosend
Meg & Peter Brubaker
Jeff & Elaine Byers
Wanda & Rob Clofine
Mr. & Mrs. Joe Crosswhite

Bev & Dave Kennedy
Loren & Faye Kroh
Chad & Alicia Paules
Fran Polk

Ruby & Mark Schmidt
Stephen & Jenn Tansey

Donors as of 12/31/2023

Tom & Cindy Donley Family
William & Kimberly Yanavitch  Fund of YCCF - In Tribute of



Typography

Typography is a powerful brand tool when used consistently. This set of typefaces best represents the bold, fun,

playful feel of the brand and should be used across all print and digital applications.

BEBAS NEUE BOLD

Use for display or headlines.

Proxima Nova Bold

Use for headlines.

Calibri Regular and Bold
Use for body copy.

CULTURAL ALLIANCE OF YORK COUNTY
AABB CC DD EE FF GG HH 11 JJ

KK LL MM NN 00 PP QQ RR SS

TTUU VV WW XX YY ZZ 123456

Cultural Alliance of York County
Aa Bb Cc Dd Ee Ff Gg Hh li Jj KKk Ll
Mm Nn Oo Pp Qq Rr Ss Tt Uu Vv
Ww Xx Yy Zz 1234567890 .,!?

Cultural Alliance of York County

Aa Bb Cc Dd Ee Ff Gg Hh li Jj Kk LI Mm Nn
Oo Pp Qg Rr Ss Tt Uu Vv Ww Xx Yy Zz
1234567890 .,!?”



Typography Hierarchy

When developing a composition it is important to distinguish the importance of the message.

Two ways to express hierarchy within typography is between size and style.

Often used as an element of design or an accent
to design. This is an exaggerated used of type and

is typically above 35 pts.

Headline

Stand alone sentences or titles that lead into body
copy can be defined as headlines. This mid-range
type connects display and body copy ranging
between sizes 16 - 30 pts.

Body Copy
Body copy is the nitty gritty of the information. It

gives details, direction, and description to the
information. Body copy should never be smaller

than 8 pts, but no larger than 13 pts.

OUR PARTNERS

The Appell Center for the Performing Arts
Creative York

Dance It Forward

York Art Association

York County History Center

York Junior Symphony

York Symphony Orchestra

York Youth Symphony Orchestra

Pathway to Mission

DreamWrights Center for Community Arts

Susquehanna Folk Music Society

Impact

Crowne Voice

Dillsburg Arts Council

Hanover Area Arts Guild

Main Street Hanover

Northern Central Railway of York
The Grotto Community Center

Theatre Arts for Everyone (TAFE)

Teaching Museum for Fiber Arts and Textiles

Positive Energy Arts

York County Honors Choir

7
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Ashley Pontius

Stefan May, Roadman Inc.
Brianne Lindstrom

Matthew Baer, Social Drive

Vito Grippi

Caleb Robertson

Krystal Younglove

Colin Plotica

Josh Santiago, C&P Media

Raine Valentine

Emily Arndt, Em’s Len Creative Solutions
Kym Stine

Roth Preap

Jude Hawkins

Annelise Vuono, Lovebug lllustrations
Nancy Walker

Kate Brennan, Ignition Arts
Brittany Conrad Photography

C. Desire Association

Jessica Smith, Script and Grain
Dan Barry, Movement Retail
Keisha Ransome, The Lotus Bloom
Joicy Serrano

Dalvoury Shelton

Haley Miller




Logo Spacing & Size

Clear Space

There should always be a minimum
of 1/4” clear space or 24 pixels of
padding around the logo.

Minimum Size

The vertical logo should not be
scaled smaller than 1” or
approximately 96 pixels.

The horizontal logo should not be
scaled smaller than 1.25” or
approximately 120 pixels.

Cultural Alliance—;
OF YORK COUNTY

Cultural Alliance Cultural Alliance
OF YORK COUNTY Tl OF YORK COUNTY

1” 1.25"



How to Pair
with Other Logos

When pairing the Cultural Alliance of York
County logo with another organization’s
or business’s logo, consider the
orientation of both logos—horizontal or
vertical—and align them accordingly.

Ensure that the typography of each logo is
visually balanced in terms of size, width,
and weight.

When using the vertically stacked Cultural
Alliance of York County logo alongside
another logo, position it on the right to
complement the right-justified
organizational name.

After formatting the logos, they should
ideally form a cohesive rectangular or
square arrangement.

Horizontal Logo Pairings

ooo

APPELL |57 CENTER
ForRTHE PERFORMING ARTS

Strand Theatre « Capitol Theatre ¢ The Studio

Cultural Alliance
M OF YORK COUNTY

Vertical Logo Pairings

JRkr

[ASSOCIATION] Cultural Alliance
OF YORK COUNTY




Incorrect Logo Usage

Stretch Disproportionately

Always maintain the integrity of the logo. Do
not pull corners or sides of the logo in and
out without doing it proportionally. On most
computers this can be done by holding the
“Shift” key and scaling at the same time.

Embellish the Logo

Please do not add text or graphics of any kind
to the logo. If different departments and/or
events require a graphic or logo, it should be
created as a stand alone piece, not
incorporated into the logo.

Effects

Do not add any additional effects to the logo
or place it on a background that is
overwhelmingly busy or too difficult to see
the logo clearly.

CuMural Alance
YORK COUN




